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Study Period & Exams                                             
(11 weeks)

Sept, 2 Sep, 14 Dec, 4 Dec,18

Introduction Period            
(2 weeks)

Dec, 07

CapStone Course               
(1 week)

Dec, 11Sep,12

Intercultural Management
Trends in International 

ManagementInternational Consumer Behavior

International Retail Operations Management

Human Resource Management, 
Organization and Project Management

Quantitative Methods 1: Event Study

Quantitative Methods 2: Market Research

Buddy Program, German language & culture, Study Trip Berlin, Intercultural experiences, Events, Soft Skills, etc.

Company Visits Period 
(1 week)

Excursions and visits to 
different companies & cultural 

institutions in Southern 
Germany

Dec, 14

German Language & 
Culture Course

Mandatory

Optional

Fundamentals in Finance & Financial 
Markets

May, 20
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*In the course "Trends in International Management," it is possible to earn a total of 4 ECTS. This requires the submission of a written report in addition to the group presentations.

We reserve the right to make changes, as not all courses have been planned in detail yet.

What are the requirements for cooperative studies 
at DHBW?

Timeline and courses HIP 2026

Europe, Germany and Heilbronn: A historical and cultural journey of discovery – Online German History Module 
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